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_13 3 = customers.
4y 2 el Gl Malli sloyfil 4 Sludl s e wlio 4 agatie 25,4 0
\%‘ S The company is committed to financial and human resources in the Aspelund & Moen, 2004
3 3 > international saffron markets.
= ;? < S o ST LSS sl (Medlops 08 Coenl 5 &S 8 ol
3) — ”  The company emphasizes the importance of international growth for ~ Aspelund & Moen, 2004
employees.
1) Ol i bailg, Laa> (gl p 5,8 laaSl eS8 b Ml o)les o
3 35 o eolitl llallorn Wu et al,2003
550 In international trade, the company uses business networks to
- @ maintain international customer relationships.
3 = . . .
= e o oy, Casis slp syl sloaSics 8 1b Madlpw & los 1o
3 3 97 5e el By a5 sl s et Bl 2l Wau et al,2003
Y .4 ©
gj 48 Hedlon fulyy ansss sl (65l loasd 5l a8yl alliye &)l o
D w . . .
a8 5 ge oolial Doaa Vb Wu et al, 2003
‘:3 2 In international trade, the company uses business networks to
5(5 £ strengthen existing international relations.
3 3 5] Casd & sl IS g slaaSis 5 e85 Mol S seenS o
k¢l
E A o ool e Mallinn ol yite Wu et al,2003
3 In international business, the company uses business networks to

attract new international customers.
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2 o The company has a lot of experience in saffron export investment Morgan et al. 2009
4 ¢ B activities.
S ol slie & 55 gl (Si 3 Mallors S
% \3 g i ; N =S5 < 2 o 6’5 ) Morgan et al. 2009
1 3 X Theinternational cultural orientation of this company is appropriate.
N ~ @
g 42 ) ) ) ) = L“’ =5 ‘”‘_‘5 O R Morgan et al. 2009
,«_fxo 9 g— The international experience of this company is appropriate.
¢ el ol ko 3T le e slocillad aips; po 28,0 20 Morgan et al. 2009
The company has a lot of experience in export investment activities.
Syl ly olhies 2l Sl b e ooy el o8 )%
The company has the ability to identify potential foreign customers of Morgan et al. 2009
saffron.
2 Sl 1y ohaey Mlom ik sogas 55 e Sledbl conS cobls o5 8
%; = The company has the ability to obtain important information about Morgan et al. 2009
3 § the international saffron market
—;0 § 3yla 1y olhhie; alolo 5L b das e cledbl 4 oliws culld o8 2
5, % The company has the ability to access information related to the Morgan et al. 2009
g saffron export market
E S Gl cuslio 058l G50 b LSl (5,8 j0 o8, e LB
D S Theability to participate in communicating with potential partners is Morgan et al. 2009
&  appropriate

Sl crnlin (0l CY game o)l jo oS 5 el
Ability to participate in monitoring competitive products is Morgan et al. 2009
appropriate

=55 bl 9 EWe,S W o ps polie Y Jgur
Table 2. Cronbach's alpha coefficient and combined reliability

o5k Eligys Wi =55 bl (AVE) | )502 115,
Constructs Cronbach's alpha combined reliability Convergent validity
0.73 0.71 0.713

Sl Qb sl
Internet marketing capabilities

DM &y oo s 0.70 0.81 0.745
access to information
Sl So551 il gl S 0.72 0.75 0.719
international strategic orientation
Sl Sl )| slaca LB 0.86 0.90 0.713
international communication
capabilities
0.79 0.87 0.704

S (928 Ml
empirical knowledge
alole slaeo Ll 0.92 0.94 0.767

export capabilities

Source: Research findings

w151y 2ls) ewyp Shz Gt (nl 0 cizren
aS ol plxil (PLS),l8le 5 awgs ,S,Y (k)99 o,
J9a Gilhe Geiod olal (oled sl (o ) @S

Ll ¥
o slSes 2ly) sgiome ¥ Joax slaosls Gl
PSR 5 sbejle (m (Ser p3lie l ojle
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Table 3. Divergent validity of Fornell and Larker

IMC IVA I1ISO INC EK EMC
IMC 0.800
IVA 0.79  0.812
ISO 0.50 0.564 0.789
INC 0.444  0.478 0.815 0.874
EK 0.438  0.558 0.541  0.717 0.822
EMC 0.265  0.503 0.566  0.806 0.826  0.858

d,..cvu L;L:M;BL v

Source: Research findings

S i Sl STyl ol F Jgus
Table 4. Communality values of research

dimensions
o3lw Syl polie
Constructs Communality
values
sl hlib slaccls 074
Internet marketing
capabilities
el &) (gas s 0.76
access to information
Hellis Syl ol 5 0.79
international strategic
orientation
Ml ol )l slocgls 0.82
international
communication
capabilities
0.79

S P (22 il
empirical knowledge
ol polo glheolls 0.87
export capabilities
gL slbasl o)
Source: Research fin dings

5 Fog Ghay Bllae 1515 2y (o) n bl bl
1515 lsy S 51 13eiod oo o 25 lgiie SV
(Fornell & Larcker 1981) ail so 035G 0,90

ooliul b PLS 3g,,0 s puSojlil sl Jos oS
ol Slre oal dsBiee Syl TSIl polie |
ol ndpss 5l e 4r &5 wase
Pedisr et 395 b ke ojle bawgs (oY1)
30 G Jaw leosle a4 lase STeal jolae

el oalosls (Ll § Jaan
5 o)l o wilyly 45 ams e lis ( ele sl b
oile ol rSeslul sllas bl Sl ol slaaomin
(Fornell & w0 ol oLL 13 5 el 55,5
doliiw . sloJlsw  Jole L Larcker 1981)
> o5 pobpjlen sl nj S5 20 4 Geliod
0l G slaasly s (Lele (L osd o

53 00,5 SRl 695l (g o0 B Jguzr 4 4z g L
Cal VAZ 51 i (T) cupe Jaie a5 olo e
4 ]) JUSHURN Y WLHQ 9 s U"‘ Oo9 )‘\)L;.‘LA
Joe ¥ S 0 s e plas 720 Glaeb! Al
olas (T-Value) polis o jon 4 Guiss g ksle

el 00 oals

Communality®
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Figure 2. Factors Loading of research questions
3085 slbasl v
Source: Research findings

(t- value polio) Z Golobzo Cul s b Jgue
Table 5. Significance Coefficients Z (t-value values)

Jov t- value polio
Path t statistics
EK -> EMC 13.281
IAV -> INC 4,993
IAV -> ISO_ 7.612
IMC -> EK 10.448
IMC -> |AV 21.616
IMC ->1SO_ 1.647
ISO_->EMC 3.082
ISO_->INC 7.877

5o glaaily saie
Source: Research findings



V) Okl 5 Hle oJ! ejucr.bav\la-co\ﬁj la tags 4 21 F

q6 q?

49,246 42749 20858 2529

"\
q2 34.273
25139
g3 40393 —]

—
0852
a 1571
el

e
!/

ql3 ql4d

N

EK
27341 44137 eas04 40685

\

qld

ql?
49158 -
725 72— ql8
49,560
—h
4 993 a9
7877
ql0
qll
ql2
3082 920
34322 q21
-~ 54,658
—59ETA— g2
62667 -
81771 q23
EMC 4
q2d

qlé

oL S S CE W KVAY{ ) RESTRV- S RV-FRR g (S
Figure 3. The value of the coefficient (t) of the structural model of the research
Source: Research findings
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Joe Gt S8 oo pl Sl R2 L s
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Table 6. Values (R2) of research dimensions

o3lw (R?) y9 oo
Constructs Values (R2)
1AV 0.524
I1ISO 0.424
EK 0.296
INC 0.485
EMC 0.601

Source: Research findings
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Abstract

Today, information technology and e-commerce play an important role in successfully entering the
foreign market and increasing the efficiency and effectiveness of exports of agricultural products,
including saffron. Therefore, the present study aimed to investigate the effect of Internet
marketing capabilities on the export and communications marketing capabilities. This research in
terms of nature is quantitatively and in terms of purpose is applied. The variables of this research
include Internet marketing capabilities, access to information, international strategic orientation,
company empirical knowledge, international communication capabilities and export marketing
capabilities, which were measured using a questionnaire. The method of data collection is a field-
library method. The collected data were analyzed using SPSS20 and Smat-PLS2 software using
structural equation modeling. The results of this study showed that internet marketing capabilities
have a significant effect on information availability and experimental knowledge, as well as
information availability has a significant effect on international strategic orientation and
international communication capabilities. International strategic orientation has a significant effect
on international communication capabilities and export marketing capabilities. Ultimately, the
company's experimental knowledge has a significant impact on the export marketing capabilities.
Since awareness of the needs of the global saffron market is one of the most important
requirements to enter the foreign market. Therefore, companies should use marketing research to
access information on international markets. Export companies should also take extensive
measures to promote lranian saffron through advertising planning. In this regard, online
advertising and social networks advertising on can play an important role in branding this product
worldwide.

Keywords: Saffron export, Internet marketing, International communications.
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